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Who’s Who, What’s What 
In Communications, 
Advertising, & Marketing 


software, slides and film. Founded 
1993. Dan Regan, owner. 


Ad Agencies 


609-882-8282 609-882-8786 


@ Freelance Associates, 2909 Route 


® 


One, Lawrenceville 08648; corpo- 
rate Communications, concept 
through design and production. 
Founded 1978. Joseph Dougherty, 
president. Staff Size: 6. 


609-771-4441 609-771-4442 


Princeton Marketing Communica- 


tions, 23 Norton Road, Monmouth 
Junction, Box 3066, Monmouth 
Junction 08852-3066; advertising, 
marketing, public and investor rela- 
tions, a division of Tom Yaegel & 
Associates of Richboro, PA. 
Founded 1986. Arlene O’Hare 
Baier, president. 


908-329-6177 908-329-6749 


As national award-winning special- 


ists in financial and business to 
business marketing, we offer com- 
prehensive marketing, advertising, 
public and investor relations ser- 
vices — a single resource for re- 
search, training, strategic planning, 
implementation and communica- 


tion of a well-designed plan to 
achieve your marketing goals. 


Audio Visual 


DCP Communications Group Ltd., 
301 Wall Street, Princeton 08540- 


Direct Source Productions 


Whether you require full-service 
marketing, or simply assistance 
with a project, brochure, audio/vi- 
sual presentation or advertise- 
ment, we would be glad to meet 


& Multimedia 


1515; film, video and multi-media 
production and post production for 
corporations and not-for-profits. 
Founded 1976. Don Connors, 
president. Staff Size: 5. 


Direct-to-buyer representation of the 
country’s leading media duplica- 
tion specialists, Slides, film, video, 
audio tape, computer diskettes, 
and media packaging — all from 


with you. No charge for initial con- 
sultation. 


Stone’s Throw, 13 North Main 


Street, Cranbury 08512; copy and 
design services for ads, brochures, 
direct mail, newsletters, sales aids, 
and company identity programs. 
Founded 1991. Deanne Napurano, 
partner. Staff Size: 5. 


609-395-0650 609-395-1250 


A full-service communications firm 


specializing in problem-solving cre- 
ativity for collateral, direct mail, 
sales promotion, advertising, etc. 
From preconcept through comple- 
tion. Copy,-design and production 
services for complete programs or 
projects. 


Altered Image, 7 Deer Park Drive, 
Suite D, South Brunswick 08852; 
designers/producers business 
meetings and corporate presenta- 
tions, non-linear digital video. 
Founded 1984. F. Thomas Ward, 
president. Staff Size: 12. 


908-274-2220 908-274-2138 


Central New Jersey’s production re- 
source for meetings, presentation 
graphics, interactive multimedia, 
video and multi-image. Over ten 
years experience, unbelievable 
Staff, 6,000 square foot facility 
housing — AVID non-linear editing, 
Mac & PC graphic tabletop photog- 
raphy, a theatre with 36 projector 
multi-image programming capabil- 
ities and a client list that’s a Who’s 
Who in New Jersey. Call for a com- 
plete capabilities demonstration. 


609-921-3700 609-921-3283 


DCP is a full service creative com- 
pany that produces videos, 3D and 
character animation, desktop mul- 
timedia, and motion pictures for 
corporate information, training, 
marketing and advertising. Each of 
Our creative staff has won numer- 
ous industry awards including the 
Gold Camera Award, CINE Golden 
Eagle, and many Silver & Bronze 
awards in various festivals. To learn 
how your company can benefit 
from the use of high quality video 
and multimedia presentations from 
DCP, contact us at 609-921-3700. 


Direct Source Productions, 28 
Dixmont Avenue, Suite B, Ewing 


one local source. Produce to any- 
where you like, but if you need 
more than one copy, you've got to 
go to the source. 


Computer 


Presentation 


PC & Network Consulting, 385 
Broadway, Freehold 07728. Joyce 
Anderson. 

908-577-1908 908-949-4701 


PC & Network Consulting focuses on 


08618; low-cost specialists in 
media duplication — video, audio, 


Continued on page 11 of this section 


Princeton Interactive 


ow a floppy disk can 

make your sales flip! 

What can you do to 
shorten your sales cycle and 
make it easier for prospects to 
gather relevant information in 
a non-threatening way? 

Try an interactive Personal Bro- 
chure on Diskette. That’s what Fidelity 
Investments did for their international 
funds. They used it as a unique, edu- 
cational strategy to attract prospects 
and ignite the decision-making pro- 
cess - resulting in better lead closure. 

One of the reasons sales cycles 
seem to get longer every year is that 
buyers simply don’t have the time, or 
aren’t motivated, to chase down 
needed information. Interactive com- 
munication educate prospects in an 
engaging, non-threatening manner, en- 
hancing comprehension and retention. 

By using an interactive diskette, Fi- 
delity was able to customize over 170 
screens of information to the needs, in- 
terests, and knowledge of both ad- 
vanced and novice investors, and ev- 
eryone in-between — all in a single 
communication. The result was a pro- 
gram that was noticed, relevant, and 
effective — a winning formula. 

Princeton Interactive Communica- 
tions, in concert with its affiliated com- 
pany, Princeton Direct, created and 
programmed the diskette. Both MAC 
and DOS versions were distributed to 
investors who requested it through an 
advertised 800 number. A Windows 
Version will also be made available. 

If you’re looking for ways to differen- 
tiate yourself from your competition, 
and are willing to make a bold state- 
ment about your company and its prod- 
ucts and services, do as Fidelity did 
and give us a call. It could be one of 
your most cost-effective ways to make 

your sales grow. 

Costs for diskette-based bro- 
chures/presentations run from $5,000 
for simple applications up to $50,000 
or even more for many users. 

Princeton Interactive Communica- 
tions, 5 Vaughn Drive, Princeton 
08540. 609-520-1325. . 
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Alphagraphics 


usiness’s Creative foot sol- 
diers — sales and account 
r representatives — have re- 
sponded to the shifting priorities that 
are reshaping decision making. 

“In most companies, the era of the 
annual two-hour razzle dazzle presen- 
tation to a large committee is waning,” 
says Alphagraphics owner Joe 
Schwartz. “At all levels, people are too 


Images that Inform — and Inspire 


In the ‘corporate theater,’ the message & the media matter. 


busy to participate in such meetings, 
so a new style of working with ac- 
counts is emerging. 

“In addition to being shorter and 
more frequent — companies check 
their pulse at least quarterly in most 
cases — sales presentations now in- 
clude far fewer people. Often a rep is 
meeting with just one or two people 
from the client company who will 
share, and have to defend, their deci- 
sions up the ladder. And that has 


Interactive Disk: Information on Fidelity Investments’ international 
funds now comes via computer disk — from Princeton Interactive. 


changed the kinds of communica- 
tions tools that must be pro- 
duced.” 

Schwartz cites a group of his 
clients, who are salespeople in 
the package goods, pharmaceuti- 
cal, and medical apparatus 
fields. “These folks don’t need slides 
or multimedia presentation materials,” 
he says. “They need crisp black and 
white proposals with some color en- 
hancement. We’re helping them cre- 
ate 60-page bound pieces to leave be- 
hind after the meeting. In such a docu- 
ment, the executive summary may be 
15 pages, and the rest is highly techni- 
cal and statistical, with graphic en- 
hancement.” 

One client is a rep for Pepsi-Cola 
who must vie with other package 
goods companies for shelf and floor 
display space. “He’s pitching every 
few months to the chains. Usually we 
receive his faxed outline on a Friday 
afternoon, and our graphic artists en- 
hance his copy, scan in logos, create 
graphs and pie charts. 

“He's likely to need five or six 
bound, sometimes laminated copies, 
SO we use our short run electronic cop- 
iers. We're open seven days, so we 
can work on it all weekend and have it 
ready for his 9:00 meeting on Monday.” 

The price for such work may run 
into several hundred dollars or more, 
to support a presentation that may af- 
fect millions of dollars of business. 

“We call these clients the weekend 
warriors,” Says Schwartz. “Instead of 
relying on their central office, which 
may be quite remote, they're working 
with us to create exactly the tools they 
need to make their point.” 

In the wake of Ross Perot, 

Schwartz is often producing oversized 
black and white mounted charts, and 
forensic information for court proceed- 
ings. 

Additional Alphagraphics services in- 
clude offset printing, photocopying in 
black and white and color, and charac- 
ter recognition technology that allows 
infinitely updatable documents like em- 


Continued on page 3 
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WHEN YOUR PRESENTATIONS NEED 


JTS 


Design Development Delivery* 


Eileen N. Sinett 


Speech and Presentation Coaching 


Comprehensive Communication Services 


609-799-1400 - 908-469-2211 
FAX 908-469-8852 ; 


“And we meet your Deadline : 
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— ar 


relatively small groups. Because we are streamlined to handle 
enormous mailings, we know how to save you money every time. 


For Example: Processing 3,000 pieces by hand would take about 22 hours of your 
valuable time, not counting interruptions. Probably those hours would be better spent in 


calling on customers, planning, or even, in a perfect world, just having a good time. 


Let SHM Mailers Do It For You! we can finish your 3,000 piece mailing in 


one day, for much less than you would imagine. Our Price? Read On: To Affix 
Cheshire Labels on #10 envelopes, Insert 2 pieces, Seal, Sort, Tie & Bag 3rd Class, 


then Deliver the entire project to the Post Office is only $117, excluding postage. 


Ye, 
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ALL WorkK DONE ON PREMISES 


A Full Service Direct Mail Company 
featuring The Jetstream 


State of the Art Ink Jet 


Personalized Addresses Addressing System 
Bar Coding . 


Eliminates labels by printing 
Professional Appearance directly on your document 


Cheshire/Pressure Sensitive Labeling « Inserting « Metering 
39 Everett Drive * P.O. Box 7696 * Princeton, NJ 08543-7696 Fulfillment * Hand Assembly Packaging « Computerization 


609-799-1717 * FAX 609-799-9613 wT co, Babtaieg WUE a 


For a quote on your next mailing, call: 


shm2.iers 


a complete mailing service 
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ployee manuals and sales sheets, 
and resumes on file. 

“The irony is that with all the elec- 
tronic toys available, our business 
continues to deepen in producing the 


Impact Images 


omething big is happening 
at Impact Images this sum- 
mer. First there’s the intro- 


Graphic Connexions offers Cyclone color prints direct from disk; 
Impact Images is rolling out a Cactus large-format color printer 


written word,” says Schwartz. “By tak- 

ing advantage of services that can position them 
ahead of the competition, our clients are seizing new 
opportunities for productive, even lucrative, contact. 


Alphagraphics, South Brunswick Square. 800- 
468-0125; fax: 908-329-8907, 


Graphic Connexions 


raphic Connexions, Inc. has been provid- 
~ ing a wide range of desktop publishing 

services to businesses throughout the 
state and throughout the country for more than 
20 years. With the latest in pre-press technology, 
a highly trained staff, and a firm commitment to 
customer service, Graphic Connexions under- 
stands the importance of getting jobs done on 
time, on budget and on target. Specific services 
include: design, typesetting, Cyclone color prints 
(direct from disk), color copies, pre-press pro- 
cesses, desktop publishing and vinyl lettering. 

Graphic Connexions started as a subsidiary of 
MarketSource Corporation, a media and marketing 
services Company serving marketing and promotion 
needs of Fortune 500 companies. Since its in- 
ception as an in-house graphics department for 
MarketSource, Graphic Connexions has been com- 
mitted to maintaining technological leadership in 
DTP and pre-press processes. In the past year the 
company added an Agfa AccuSet with Star 400 Rip 
to bring accuracy, superior graphics and precision 
to color separations. With the AccuSet, Graphic 
Connexions can provide black-and-white or color 
separations in resolutions ranging from 1,200 dpi to 
3,000 dpi on RC paper and positive or negative film 
up to 14 inches wide and 80 inches long. 

Most recently, Graphic Connexions expanded its 
color capabilities with the addition of a Canon Laser 
Color Copier 550 with the Cyclone. Graphic Con- 
nexions can now provide lifelike, continuous tone 
color copies with crisp 400 dpi text in sizes up to 11 
inches by 17 inches on one or two sides. Macintosh 
and IBM Postscript files can be imaged through the 


Cyclone to the copier to save time and expense at 
400 dpi. 

They have expanded their modem capabilities 
and can now receive job files 24 hours a day at 
speeds up to 14,400 bpi. The company is offering a 
15 percent discount on Cyclone color prints and 
color copies to those mentioning this article now 
through July 15, 1994. 


Graphic Connexions, 10 Abeel Road, Cranbury, 
near Turnpike Exit 8A and Route 130. 609-655- 
8970; fax, 609-655-0612. 


Cyclone color prints (direct from disk) or color copies 


are now available at Graphic Connexions Inc. 


duction of a revolutionary, new, 
large-format, printing process. Over-sized prints. 
Up to 54 inches wide. Long-awaited in corporate 
graphics circles, this is a milestone by any mea- 
sure. 

Then, almost in the same breath, the announce- 
ment of a sweeping expansion plan that calls for the 
tripling of office space at the firm’s high-profile Route 
1 location. Walls are crashing down. Total work 
space is exploding. From 1600 to 4600 square feet 
by month’s end. 

In the course of a few short weeks this summer, 

the region’s leading, on-demand, four-color, dig- 
ital print service is stepping up and staking a 
major investment on the future of the on-de- 
mand, digital printing industry. 

Confident from the start, Impact Images was 
the region’s first on-demand, digital printer. The 
firm’s exclusive Fiery System enabled 
customers to print directly from their computer 
disks. Four-color, high-quality, on-demand. 

But that was two years ago. Alot has 
changed. Now Impact keeps its proud tradition 
of innovation alive with this month’s long- 
awaited rollout of the Cactus “Oversized” capa- 
bility. 

Here’s the big picture. 

Take any color image. Scan it into your com- 
puter system, Macintosh or PC. Adjust the 
color. Add more images. Combine them any 
way you want. Then print it. Within minutes 
you've got a vivid, color poster print. 

And did you say how big you wanted it? How 
about 20 x 30 inches? Or 30 x 40 inches? Or 
how about 54 inches by almost any length you 
want. 

This month’s introduction of the Cactus large- 
format printer, couldn’t come at a better time. 
For Impact Images. And for the Delaware busi- 
ness community. 

The digital revolution is blazing on all fronts. 
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You may have the greatest service, 


if it is not effectively communicated, 
you will not get the client or close 
the sale, How you say it, and what 
you look like when you are saying 
it is as important as what you say. 


THomaAsS J. LOMBARD! 


product or idea in the world. However, 


Anytime you are in front of a customer, client or 
prospect, you are in effect, "making a presentation’. 
Across a lunch table, in a Board Room, or in front of 
an audience of potential clients, the ability to 
effectively communicate your expertise can 

make the difference between success or failure. 


Call today to arrange for a free initial consultation. 


(908) 821-4846 » Fax (908) 422-2671 


PRESENTATIONS PLUS can help you. 


Want to improve your ability to present ideas 
to clients, customers or prospects? 


What they say about Presentations Plus 


“Most useful was the section on working with 


clients - great ideas for difficult situations." 


_ "...L found the business development tips 
very useful. This is the first time | have 
~ heard something constructive about 
“working a crowd"...Also the ideas on how to 
follow-up with potential clients." 


"Tom's supportive approach in the video feedback 


critiques made it a great learning experience." 


Would you like to learn proven techniques for 7 
improving your presentation/communication Skills 


Partial Client List 


and how to apply them to business development? | * Jenner & Block 
: | * Price Waterhouse 
Would you like the opportunity to see how you eae ae ‘ ’ 
are seen by your prospects, clients or customers? = Schnabel Environmental Services Inc. 
CO Se ae * Technical Assessment Systems Inc. 


* National Technical Communications Company 
New Jersey Institute of Technology 


* King & Spalding 


Weil, Gotshal & Manges 
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Continued from preceding page 


‘We've drastically reduced the cost,’ says Impact Images’ Bob Figular. And in the two 
years since this digital technology came out, the quality has radically improved. 


RENNER RDU A ENTIRE OOD RES SAE AONE MEE YELLED RT TERI AR 


Every where you go, people 
are talking about new informa- 
tion systems that have compa- 
nies doing more with less. 
Speed, value, and quality are 
driving decisions in graphic 
arts studios and corporate 
suites across the country. And 
Impact Images is aggres- 
sively positioning itself to pro- 
vide lead support to a dramati- 
cally resurgent corporate com- 


“And now with our new Cac- 
tus system, we’re accomplish- 
ing that very same innovation 
again. Things will just con- 
tinue to get faster and faster, 
and digital printing will eventu- 
ally enjoy wider, mass market 


appeal.” 
The Cactus is a bona fide 


the two years since this digital 
technology came out, the 
quality has radically im- 
proved.” 

“Our whole objective from 
the start was to provide this 
region with a service that 
never existed before,” the 
Princeton resident continues. 


munications economy. 

“Over the last few years, 
we've changed the way peo- 
ple do business around here,” 
President Bob Figular begins. 
“We've reduced turnaround 
time sharply. We've drasti- 
cally reduced the cost associ- 
ated with this service. And in 
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All from one source...at prices that make sense. 


(<i ) 


per 


Ih today’s multi-media world, you need one source you can 


- trust to reliably duplicate all of your audio-visual materials. 


We specialize in high-quality, low-cost media duplication. 


Call today for quotations to duplicate: _ 


eee ee ah 
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directsource — 
PRODUCT 1kO'N'S : 


Tel: 609-882-8282 = Fax: 609-882-8786 


> Slides and Film 
> Video Tape 
_» Audio Tape 
> Computer Diskettes 
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breakthrough for producing 
oversized prints, poster 
boards, flip charts, presenta- 
tion materials, trade show dis- 
plays, point-of-purchase art 
and more. It lets you take 
transparencies, photographic 
prints, line drawings, illustra- 
tions and typefaces on com- 
puter disks or tapes, and com- 
bine them, using the on- 
screen equivalent of a digital 
darkroom. 

From there, the special Cac- 
tus scanning software lets Im- 
pact Images compose, crop, 
and color balance effortlessly. 
Once you’ve got what you 
want, the imaging processor 
converts what you see on the 
screen to a color file for the 
Cactus printer to print at any 
size you want, up to 54 
inches wide, in one print. 

Now with Cactus on board, 
Impact Images boasts a truly 
impressive range of estab- 
lished services. And since 


- customer focus has always 


been the objective, many of 


_ the popular applications have 


their origins in emerging mar- 


- ket demand. 


For example, Impact Im- 
ages specializes in two-sided 
Fiery prints, processing 35 

-MM slides and view-graphs 
for today’s most popular 
desktop programs. They also 
have the unique ability to han- 


_. dle Kodak Die-Sublimation 


Prints, generating photo-qual- 
ity, color prints. 

There’s the convenient 24- 
hour Bulletin Board for clients 
to send files to or to download 


Owning a business raises a few questions about... 


Stationery? 


Promotional Pieces? 


Advertisements? 


We have the answers 


Corporate Gift Services * and much more! 


108 Flock Road « Mercerville « 609-586-5533 ¢ Fax 609-586-8388 


Contracts? 


Brochures & Flyers? f = Business Cards? 
Q 
| a 
TA 
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Business Forms? 
Graphic Design? 


Logo Design? 


Let us assist you in starting your new business: 


Full Service Typesetting and Graphic Design * Quality Printing and Photocopies 
Complete Shipping Services * Private Mailboxes ¢ Facsimile Services 


__| Affordable Color Copies 7 5 | WRAP-IT wea nea i 
. 8 1/2" x 11" or 8 1/2" x 14" ¢ | TRANSIT em gglly  _ cveverdriage na: 
| Ecos with this ad | 
eae ao Vtimem ee 4 UPS Authorized Shipping Center Flack * 7 


tipsheets. And there’s a com- 
prehensive design service, 
spirited hy the firm’s skilled, 
digital technicians. 

But don’t just take our word 
for it. Come out and get a 
glimpse of the digital revolu- 
tion for yourself. On Wednes- 
day, July 21, Impact Images 
will unveil the big picture with 
a special Open House Semi- 
nar on “Four-Color, Large-For- 
mat, Digital Printing.” 


Impact Images, 3490 
Route 1, Princeton Service 
@ Center. 800-847-8290. 


Presentations Plus 


very event, be it a con- 


ference, a luncheon, 

dinner, or a social 
gathering, is an opportunity 
to sell your product or ser- 
vice, your company, and 
yourself, according to Tom 
Lombardi, President of Pre- 
sentations Plus. ‘ 

Lombardi’s firm, estab- 

lished three years ago, does 
more than train individuals in 
the art of public speaking. 
“We work with our clients to 
make every encounter, no 
matter how informal, a presen- 
tation in which valuable busi-. 


ness contacts can be made,” — 


he says. 
Lombardi, who has over 
® twenty-five years experience 
in the communications indus- ’ 
try, conducts half-day semi- 


nars and video-feedback work- - 


shops, introducing partici- 
pants to a number of simple 
steps that they can take to 


«us have been trained to fear 
rejection, or to feel that ’good 
things come to those who 


- wait,’ but in order to make 


. meeting time effective time, 
we need to overcome these 
perceptions.” 

Lombardi stresses that a 


- Business Development Oppor- 


tunity, his term for a meeting, 
is far more than the event it- 


_ Self, and that even before the 
- meeting begins, participants 
- Can do many things to ensure 


that their time is used effec- 
tively and efficiently. For ex- 
ample, they can check the reg- 


' istration list and look for any 


client companies or prospects 
to be sure that they contact 
them, and examine the issues 


‘to be addressed during any 


.presentations, and become fa- 
miliar with them. 
In addition, participants 


. should: 


* Develop a self-introduction 
ahead of time, and rehearse 
it; 

Arrive at the event early in 
order to grow accustomed to 
the atmosphere, and to feel 
comfortable as a host rather 
than as a guest; 

Use a buddy system if two in- 


. dividuals from the same orga- 


nization are attending — 
take turns introducing one 
another; 

* Be visible during presenta- : 
tions, by asking questions, 
and volunteering to lead 
breakout sessions, but, of | 
course, don’t overdo it; 

* During breakout sessions, 
take initiative to open conver- 
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_AT ALPHAGRAPHICS SOUTH BRUNSWICK _ 


a 


We're Not 
Wet-Behind-The-Ears Teeny-Boppers. 
We're Paid Way More Than Minimum Wage. 
We're Design, Copy, Print Professionals. 


* 


WE LIVE THIS STUFF. 


At AlphaGraphics South Brunswick, we’ re 
just a little crazy. We actually love design, 
copying, printing. 

This isn’t just hype (well, it is hype, but 
it’s also true). We hire only dedicated 
people who really get turned on by cool 

\ copiers, computers, printing presses, and 
even shrinkwrap machines. 

Highly trained (and paid) professional- 
ism combined with working at a job that’s 
fun translates into exceptional service and 
quality. That’s why we’ll stay late (some- 
times overnight) to get a critical job 
finished. 

Employees are each trained and 
empowered to take action and meet your 
needs. If that’s not enough, one of the 


owners is always on site, and always 
available to you. 

Apparently our customers like our 
friendly approach to business. 

AlphaGraphics South Brunswick has 
received the Distinguished Achievement 
Award from the International Franchise 
Association as the top AlphaGraphics store 
in the entire international franchise system. 
We were voted #1 in customer service, 


operations, and sales growth of 
all 340 stores in 18 countries. r 
So, when you need design, at 


copy or print work, give us a try. eg 
Your work won’t suffer—even is 


if our social life does. 


alphagraphies’ 


Printsnops Of The Future 


» 4095 US Highway 1 * So Brunswick, NJ 08852 * 1-800-468-0125 * FAX (908) 329-8907 
make their meeting lime more Continued on following page Mon-Fri 7:30 - 7:30, Sat 10 - 5, Sun 12 - 4 : 
effective. He states, “Many of 

> 

% 

* 
- The Watts Partnership - 
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News by design. 


strategic planning * media relations ¢ brochures ¢ newsletters 
direct mail * conferences ¢ special events 


American Institute of Architects / NJ 

Edward S. Gordon Company 

-].B.M. Real Estate Services 

: é The Peddie School 
_ Rothe-Johnson Associates 


American Montessori Society 
Gabert Designs . 
Independent Journalism Foundation 
Princeton YWCA 
Schmitt Anderson Architects 


Dunham Construction 

The Hillier Group 

Michael Landau Associates, 
p.a./ Architects 

Sussna Architects PA 


12 Vandeventer Avenue, Princeton, New Jersey 08542 
Tel.609.497.0200 Fax.609.497.4615 
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e SCANNING 


© RETOUCHING 


SPtAreOnR PHOTOS 


PROFESSIONAL COLOR LABS & STUDIOS 


COMPUTER IMAGING 


¢ BOTH MAC AND PC ¢ 35mm SLIDES AND NEGS 
e UU-GRAPHS / PHOTOS 
¢ EDITING & CREATING 


e RUSH SERVICE AVAILABLE 


743 Alexander Road, Princeton, New Jersey 08543 


609 452-9444 


FAX 609 452-9517 


‘When speakers make others feel 
SHM Mailers is now a mu 


comfortable,’ says Lombardi, “they become relaxed, 
Iti-million dollar firm employing 64 people. 
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5B ERA 


Can you read this? 


Can you read the people who do? Doing business. with 
Japan can be straightforward, efficient, and goal-oriented. 
All you need is the ability to communicate fully with your 


Japanese business partners. 


InterComm will provide that vital link. ‘We offer bilingual, 
cross-cultural consulting and services, including 


eCommunications strategies 
e Marketing assistance 

e Bilingual literature 

e Interpreting/translation 


e Business coordination 

e Meeting protocol 

e Bilingual presentation 
materials 


e Cross cultural communications briefings 


The InterComm staff combines over 20 years of high-tech 
and business-to-business communications expertise with 
superior interpreting and intermediacy skills. We work with 
small companies and Fortune 50 firms alike. 


That headline? It means "The Customer Comes First." 


Call to learn how we put you first. 


FULL U.S. BUSINESS TO BUSINESS 
ADVERTISING AND PR SERVICES TOO 


InterComm Inc. 


30 Dundee Road 
Kendall Park, NJ 08824 | 
908-940-0545 

FAX 908-297-6475 


sation with potential clients 

or other individuals, and exit 

unpleasant situations grace- 
fully; 

¢ Draw others into conversa- 
tion by posing questions that 
cannot be answered with 
yes or no answers, 

¢ Follow-up on contacts made 
by offering to send informa- 
tion, and calling to see if ma- 
terials have arrived. 

Speakers have the addi- 
tional responsibility of discov- 
ering, before the event, what 
cross-section of the popula- 
tion their audience repre- 
sents, and tailoring their com- 
ments accordingly, taking into 
consideration their interests 
and knowledge levels. In addi- 
tion, they should avoid techni- 
cal jargon, for nothing turns 
an audience off more than the 
feeling that they are being lec- 
tured to. 

Presenters should also 
strive to move from the po- 
dium into the audience, and 
maintain eye contact with 
members of their audience. 
“It’s often best to rehearse a 
presentation several times be- 
fore the final go-round so that 
the presenter is comfortable 
with both the material and the 
style of the talk. We always 
recommend that speakers 
use a video camera to review 
their work, or get feedback 
form other members of their 
organization. This makes 
them more comfortable during 
the final presentation, and the 
session is more effective.” 


Lombardi tells participants 
at his seminars that the 
golden rule of effective pre- 
sentation is to strive to make 
others feel comfortable. 
“When speakers strive to 
make others feel comfort- 
able,” he says, “they become 
relaxed themselves, which 
leads to the most effective 
use of each Business Devel- 
opment Opportunity.” 

Presentations Plus, 2 
Kory Drive, Kendall Park. 
908-821-4846; fax, 908-422- 
2671 


SHM Mailers 


ne of the fastest 
growing direct mar- ~ 
keting firms inthe ~ 


country is located right here 
in the Princeton area. SHM 
Mailers has been cited as 


one of the top twenty private _ 


companies in Central Jer- 


sey, and it’s no wonder why. | 


With services that include 
Cheshire labeling, pressure 
sensitive iabeling, inserting, 
mail metering, folding, stuff- 
ing, live stamp affixing, and 
mail sorting, it’s no wonder 
that this woman-owned and 


managed business has been ~ 


experiencing growth every 


year since it opened its doors — 


fifteen years ago. This past 
year, sales topped $1.8 mil- 
lion, and this sort of tremen- 
dous growth is expected to 
continue well into the future. 
Founded by Patti Lang as a 
part-time venture, SHM Mail- 
ers has grown to service large 


and small businesses in the 
New York/Philadelphia metro- 
politan area, along with cli- 
ents as far away as Toronto 
and California. “All of our 
work is turned around within 
three to five days, and we 
take pride in guaranteeing our 
clients the kinds of personal- 
ized services that they have 
come to expect from SHM 
Mailers,” says Vice President 
of Marketing Sue Fajgier. “We 
will not accept projects that 
we cannot complete on time, 
but we do everything in our 
power to guarantee that our 
customers are satisfied.” 
Fajgier feels that direct mail 
has found a niche in the ad- 
vertising marketplace, be- 
cause it provides both com- 
plete coverage to a targeted 
audience and a cost-effective 
pricing. “All the components 
of a direct mail campaign — 
lists, printing, lettershop, post- 
age — can be calculated ex- 
actly, and in advance, so that 


companies know exactly how 


many products they need to 
sell in order to cover their 
costs,” states Fajgier. “This al- 
lows organizations to weigh 
the costs and benefits of con- 


~ ducting a campaign of this na- 


ture before spending a lot of 
time or money.” 
SHM Mailers offers compre- 


hensive services to their cli- 
ents, from printing to mailing, 


covering everything in be- 
tween. They provide direct 
personalization of envelopes, 
self-mailers and flats, barcod- 
ing, custom hand assembly 


Conrail 


Cotton, Inc. 
Life Magazine 
Parents Magazine 
Continental Insurance 
Kerr-McGee Corporation 
Marsh & McLennan Companies 
The Dreyfus Service Corporation 
IBM Information Products Division 


: Parafrance/Telecip (French Television) 


VIDEO * MULTIMEDIA * MoTION PICTURES 


Princeton, New Jersey 08540-1515 
609/921-3700 


DCP Communications Group, Ltd. . 


7 


We keep excellent company. Please join us! 


Dynacast 


- BH Aircraft 
- AVX/Kyocera 


Berlitz International 


The Associated Press 
Grumman Corporation 
Armstrong World Industries 
Canon Office Products Division 
IBM High Performance Computing 
The American Foundation for the Blind 


Employee Benefits Information 
Technology & Manufacturing Marketing + Training & Simulations 
Business to Business Communications 
Desktop & Trade Show Interactive Presentations « Documentaries 
3D Animated Logos, Processes & Walk-Throughs 
Full Cartoon Animation for Business Communications & Entertainment 
Broadcast Quality Motion Picture & Video Shooting & Editing 
Product Demonstrations * Corporate Overviews 
Video Annual Reports * Video News Releases 
True 3D Morphing & Special Effects 
Live Action Shooting with Actors & Non-Professionals 
International Productions. - 


: 
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and collation of marketing 
pieces, product fulfillment, 
bulk packaging, and mailing 
list brokerage. No matter what 
a Clients requests in terms of 
a mailing, SHM Mailers is able 
to comply. Says Fajgier, “The 
only aspect that we do not 
cover is the initial design, be- 
cause that is not where our ex- 
pertise lies, and we feel that it 
is best to concentrate on what 
we know how to do well.” 
Sticking to what they do 
best, and doing that quickly, ef- 
fectively, and cost-efficiently 
has held the team at SHM 
Mailers in good stead. What 
was once a home based busi- 
ness with only a few employ- 
ees is now a multi-million dol- 
lar firm employing 64 people. 
States Fajgier, “The key to our 
success has been our custo- 
mer service. Even before it 
was fashionable, we treated 
our Customers as our number 
one priority, and we know that 
we will continue to do so, no 
matter how large we become.” 


SHM Mailers, 39 Everett 
Drive, Building D, Princeton 
Junction, NJ. 609-799-1717; 
fax, 609-799-9613 


Comprehensive 
Communications 


uestion: What do a 

corporate VP, and 

entrepreneur, trial 
la "Sales representative, 
entry-level manager and an 
individual seeking employ- 
ment have in common? AN- 
SWER: A Presentation 
Coach. 


Think of All the Reasons 


Why? Because success in 
business (and frequently in so- 
cial spheres as well), depends 
on a solid presentation. The 
old adage, “It’s not what you 
Say, it’s how you Say it” is true 
today, especially when it 
comes to marketing yourself, 
your ideas, product, depart- 
ment or business. 

While people are hired ini- 
tially for their technical exper- 
tise, advancement stems from 
the ability to communicate ef- 
fectively. In business, this 
communication takes the form 
of formal and informal presen- 
tations. 

Some people with excep- 
tional talents will lose out on 
opportunities to be recognized 
and rewarded because of 
their fear of speaking before 
groups. Others with less fear 
will shortchange their potential 
by “winging-it” and being ill- 
prepared. Even those well- 
seasoned and highly re- 
spected members of senior 
management rarely rehearse 
their presentations before ad- 
dressing their audiences, set- 
ting a poor example for their 
subordinates. 

What is the result? A conta- 
gion of boring speeches that 
triggers stifled yawns, restless 
bodies and competing conver- 
sations. The presentation fal- 
ters — the message is un- 
Clear or doesn’t get across. ll- 
logical organization, 
undecipherable overheads, 
avoidant eye contact, anda 
general lack of enthusiasm, 
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AT ALPHAGRAPHICS SOUTH BRUNSWICK 


We Do Your 
Design, Copy, or 
Print Job Right... 


At AlphaGraphics South Brunswick, we are 
absolutely committed to your satisfaction. 
If your job doesn’t come out right, we'll 
redo it at our cost. Period. 

We rarely get a job wrong. But we are 
human. If things don’t come out exactly as 
you want, we'll do it again. And we'll eat 
the cost. 

We don't believe in subjecting our 
customers to a host of difficult terms and 
unpleasant conditions. 

We don’t believe in forcing you to abide 
by a bunch of rules designed for our conve- 
nience, not yours. 

We believe in providing you quality 
service without hassle. Guaranteed. 


or WE EAT IT. 


Apparently our customers like our 
friendly approach to business. 

AlphaGraphics South Brunswick has 
received the Distinguished Achievement 
Award from the International Franchise 
Association as the top AlphaGraphics store 
in the entire international franchise system. 

We were voted #1 in customer service, 
operations, and sales growth of . 
all 340 stores in 18 countries. éO 


So, when you need design, Ba 4A 
copy or print work done well (or eo 
well done), give us a try. You'll 


enjoy the experience or we'll eat 
our words. 


alphagraphies® 


Printshops Of The Future 


4095 US Highway 1 ° So Brunswick, NJ 08852 * (800) 468-0125 *. FAX (908) 329-8907 
Mon-Fri 7:30 - 7:30, Sat 10 - 5, Sun 12 - 4 


We've Been Your 
Postscript’ Service Bureau 
Since 1974... 


Transparen 


n 


1 Color Copier 
cy Scanning 
Gerber Vinyl Equipment 


Design 
Typesetting 
Photostats 
Camera Ready Art 


Black and White 
or Color Scanning 


Agfa Accuset Imagesetter 
Linotronic Imagesetter 


High Resolution 


RC Paper or Positive/Negative 


Film Imaging 


1200, 1800, 2400 
and 3000 DPI 


Desktop Trapping 


Computer Illustration 


24 hour BBS 


Two Shift Operation 
Pick up & Delivery Available 


t- GRAPHIC 


— CONNEXIONS, INC. 


10 Abeel Road, Cranbury, NJ 08512 
609-655-8970 e Fax 609-655-0612 « BBS 609-655-5336 
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THE 
ORGANIZED 
LIBRARY 


The Professional Library Consultants 


Our Services Include: 


* Library Start-up/Re-organization 
* Research Methods & Materials 

* Library Automation 

* Collection Development 

* Library Management 
© Space-saving ideas 


Call for a free brochure. 


Judith Tapiero 


609-799-5065 
P.O. Box 7403, Princeton, NJ 08543-7403 


Success in business depends on effective presentation, says Eileen Sinett. 


———————————————OOOOOO—— 


Continued from preceding page 


Central New Jersey — 


This is Your Wake-Up Call 
for Efficient and Affordable Video 


Digital Non-Linear Editing 


co 


( Saves Time and Money 


Our clients are raving, “What would have 
taken eight hours in a conventional studio I 
completed in two hours.” 


a Broadcast Quality 
Graphics & Animation 
Your Place or Mine 


Provide your Mac or PC files, Director or 
Quicktime movies, PICS or TGA animations or 
have us produce true 24 bit hi-res graphics for 
still frame or real-time 2D or 3D animation. 


ALTERED IMAGE 


Go with A Winner 

And all this from a company with over 
ten years experience designing and producing 
award winning visual communications. 


Don't Hit the Snooze Button 
Get Up and Call for a Complete Demo 


unfortunately prevail in 
today’s business presenta- 
tions. 

Enter the Presentation 
Coach. The presentation 
coach is a communication 
specialist whose role is to as- 
sist the speaker at any or all 
points along the presentation 
continuum, from Design 
through Delivery. In the begin- 
ning stages, this involves a 
BRAINSTORMING session to 
aid the client in focusing on 
the purpose and scope of the 
presentation. The presenta- 
tion coach directs questions 
to the client to help him/her 
better analyze the audience, a 
crucial ingredient in any pre- 
sentation. In my initial client 
sessions, the feelings the 
speaker has about him/her- 
self, his/her speaking style, 
and his/her ability to present 
ideas professionally and suc- 
cinctly is also explored. 

The second stage of pre- 
sentation coaching is the 
FORMATTING or organiza- 
tional stage. It is essential that 
the speaker reflect upon the 
purpose of the presentation 
relative to a format or struc- 
ture. Is the speech strictly in- 
formative, primarily persua- 
sive, ora little bit of both? Is it 
meant to be entertaining or 
motivational? 

What type o vsuals, how 
many and whe re do these go, 
is acommon c rncern at this 
stage of planni.:g. Just as you 
would consult a map to plan a 
vacation, presenters use for- 
mats to arrange presentation 
segments. Formats save time 


and promote group under- 
standing. They are templates 
of logic designed for influenc- 
ing masses. 

Presentation coaches are 
most often engaged at the De- 
livery stage of the presenta- 
tion. | call this third stage of 
development, THE DRY-RUN. 
This is where the presenter 
works with the presentation 
coach to integrate the key pre- 
sentation elements — the for- 
matted content, the visuals, 
and the speaker's delivery. 
The speaker’s speaking style, 
voice and body language are 
assessed. Vocal variety, 
speech clarity, loudness lev- 
els, stance, gestures, eye con- 
tact, opening and closings are 
sensitively critiqued. The 
coach's job is to determine 
what works and what does 
not. The coach (just like a ten- 
nis, golf or acting coach), 


Sinett: Speech coach. 


shares perceptions with the 
client to make him/her most 
self-aware or SELF con- 
scious. With the use of video- 
taped feedback, the speaker 


becomes conscious of the un- 


conscious mannerisms or be- 
haviors that both impact the 
audience and which impede 
the communication. 

In the final stage of presen- 
tation coaching, the presenta- 
tion coach observes the 
speakers’ presentation from 
start to finish, as if it were the 
presentation event itself. 
Whenever possible, this is ar- 
ranged at the location where 
the presentation will take 
place. Often co-workers, 
friends or family members are 
invited to be the audience. 
The audience members and 
the coach give feedback and 
the presenter may be asked 
to repeat certain segments of 
the speech. The coach's ob- 
jective is to have the speaker 
so well-prepared that he/she 
can put forth his/her “best 
self.” Having become SELF 
conscious, the client feels in 
contro! and can project self- 
confidence. The bottom line is 
a winning presentation. 

Comprehensive Commu- 
nication Services, Eileen N. 
Sinett. 609-799-1400 or 908- 
469-2211; fax, 908-469-8852. 


Visual Media Group 
magine the luxury of 
being able to call upon a 
single, local firm to meet 

all of your meeting and pre- 


sentation needs, from the ba- 


Sics like slide output and 
color prints to design and 


When the lights are dimmed 


does your audience doze? 
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A custom graphic presentation provides a dynamic 
and interesting means of presenting information 
for any of the following business events: 


Trade Shows * Seminars ¢ Project Planning ¢ Sales Meetings 
Developing New Business ¢ Marketing Services 


Presentations are available in the following formats: 


Black & White Overhead Transparencies * Color Transparenci 
35MM Slides * Computer Run Slide Shows « Printed San 


For additional information contact Joyce Anderson at PC & Network Consulting 


(908) 577-1908 


~ 


Corporations, says Roger Mauro, now realize that vi- 
sual communications can be effective & inspirational. 
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production of print, computer 
graphics, and full-scale 
meeting productions. 

Visual Media Group, 
founded and operated by 
Roger Mauro, is just such a 
firm. “We are in the business 
of helping our clients commu- 
nicate more effectively. We do 
this by providing cost-effec- 
tive, Comprehensive services, 
ranging from slides, print, 
multi-media, and other meet- 
ing staples, to full-scale, on- 
the-road presentations, includ- 
ing video and film work,” 
states Mauro, who has been 
part of the communications in- 
dustry since 1979. 

Mauro began his career in 


- the visual communications in- 


dustry while working in a 
photo department of a 
Princeton based firm, produc- 
ing audio-visual materials. “I 
fell in love with the industry 
very early on in my career, 
and felt that opening my own 
firm-was a natural outgrowth 
of my true enthusiasm for the 
business,” he says. 

Mauro believes that the 
growth of the communica- 
tions, and particularly the “cor- 
porate theater’ industry, was 
spurred largely by the New 
York Words Fair of 1964. 
Only at this point, he feels, did 
corporations embrace the con- 
cept that visual communica- 
tions needed to be both effec- 
tive and inspirational to their 


IMAGING SERVICES 


v Mac & PC 


audience. He states, “Prior to 
the 1960s, most of the presen- 
tation materials produced 
tended to take the form of in- 
formative, yet bland training 
films, and it was only after ex- 
periencing the excitement and 
sheer extravaganza of the 
Worlds Fair that the communi- 
cations materials industry 
began to enter its present 
state.” 

The staff at Visual Media 
Group, which was founded in 
1993, believes that offering a 
“robust palate of services” to 
their clients is the key to their 
tremendous success. “Here at 
Visual Media Group our ser- 
vices run the gamut, from the 
typical to the unique, in order 
to provide convenience and 
consistency to our cus- 
tomers,” states Mauro. 

Perhaps it is this dedication 
to providing their customers 
with all of the services they re- 
quire in one convenient loca- 
tion that has made Visual 
Media Group one of the fast- 
est growing visual communica- 
tions firms in the area. Their 
clients include both large and 
small firms, in addition to a 
number of the Fortune 500 


and Fortune 50 giants, mainly _ 


within a 75 mile radius from 
the New Brunswick area. 

To insure that the customer 
gets exactly what she or he 


Continued on following page 


v 35mm Slide & 4x5 Transp. 


v 4K & 8K Resolution 


v Agfa Forte-ChromaScript, 
Conductor, VBS POM 


DESIGN AND PRODUCTION 


SERVICES 


v Slides, Print Design & 


Multi-Image 


v Logo Development, 


Graphics & Illustration 


v Forox—Dupes, Flats & 
PhotoGraphic Special FX 


vy Full Service Commercial 
Lab & Studio on Premises 
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FROM PRECONCEPT 
THROUGH COMPLETION. 


COPY « DESIGN © PRODUCTION 


BROCHURES ® DIRECT MAIL 
ADVERTISEMENTS * ANNUAL REPORTS 


NEWSLETTERS © PRODUCT IDENTITIES. 


THE MOST EFFECTIVE CORPORATE COMMUNICATIONS... 
JUST A STONE'S THROW AWAY. 
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stone's throw. 


creative communications 
13’North Main Street Cranbury NJ 


CALL (609) 395-0650 FOR INFORMATION 


OR PORTFOLIO REVIEW. 


Creative and Production Services. 
When you need it bad —we've got it good! 


New Bruns. 908.249.2111 
Hightstown 609.448.7678 


VISUAL MEDIA GROUP 


EXPERIENCED 


INTERNATIONAL 
AWARD WINNING 


CosT EFFECTIVE 


Proup To BE YOUR PRESENTATION PARTNER 
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needs, the Visual Media 


Katherine Watts says her early training helps with her PR clients. ‘Music 1s clearly 
related to architecture: one is organized sound, the other is organized space. 


Group staff, while working rap- 
idly and effectively to meet 
tight deadlines, apply some 
basic customer service con- 
cepts to their approach. “We 
are consummate job manag- 
ers,” says Susan Miller, Cre- 
ative Director. “Hiring VMG is 
like hiring a temporary staff; 


at your disposal until the job 
is completed. We know the 
value of team playing, where 
meeting deadlines is a con- 
stant concern. Therefore we 
are available 7 days a week 
according to job require- 


ments. Our clients appreciate 
the fact that we challenge and 
question convention, and usu- 
ally come out with a more eco- 
nomical or more creative solu- 
tion that takes the needs and 
resources of the client into 


BAUM DESIGA am 


Is Your Advertising Moving 
Just A Little Too Slow? 


We Can Fix That! 


Is your product or service moving too slow in today's marketplace? Let us give your 
advertising a new, lean aerodynamic edge that will put you ahead of the pack. 


Graphic Design « Advertising and Marketing Collateral * Direct Mail 
Desktop Publishing * Typesetting * Special Event Planning 


812 Route 206, Suite 216, Princeton, N] 08540 (609) 921-0609 


neh PEM Orange 
a eC Ag 
eatin 


cal day for y Ap 


electronic 


to press. One stop. 
Call for our free brochure. 


Total Quality. 
Experience the benefits 
of over 20 years of fine color printing 


services combined with state of the art 
pre-press. From desktop 


No Surprises. »« 


\ i 11 Terminal Road, New Brunswick, NJ 08901 


HAEL GRAPHICS 
908-846-8680 


I] 
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consideration.” 

Adds Mauro: “In this indus- 
try, we have become masters 
of crisis control and panic 
management. More often 
than not, clients call us in the 
eleventh hour, and we always 
strive to meet their goals, 
even if it means working all 
night or all weekend.” It could 
be this dedication that has 
kept Visual Media Group 
growing rapidly through the 
past year. 


Visual Media Group, 90A 
Jersey Avenue, New Bruns- 
wick 08901. 908-249-2111; 
fax, 908-247-5968 


The Watts 
Partnership 


eveloping public re- 
lations strategy is 
an exercise in cre- 


ative diplomacy. Whether 
the client is an individual, or 
a corporation, there are usu- 
ally a myriad of conflicting in- 
ternal agendas. 

Enter Katherine Watts. 
When she started The Watts 
Partnership, she was a vet- 
eran of almost two decades of 
handling promotion for na- 
tional clients ranging from ho- 
tels to kiwi fruit to architects. 

Now she specializes in ar- 
chitecture. “I feel that my 
early academic training in 
both philosophy and music 
has contributed importantly to 
my specialization as a market- 
ing consultant to the design 
community,” says Watts, who 
has professional degrees in 
music and philosophy. “My 
work in philosophy focused 
on identity issues — what 
makes things different from 
one another, how a thing 
stays the same over time. 
This is not too far from creat- 
ing marketable profiles for cli- 
ents. And music is clearly re- 
lated to architecture: one is or- 
ganized sound, the other is 
organized space.” 

To illustrate how these fac- 
tors coalesce in her company, 
Watts describes a current proj- 
ect for IBM: 

“IBM has moved out of a 
building designed by the 
world-famous architect, |.M. 
Pei. Though designed in the 
affluent 80s, the building is 
wonderfully flexible and effi- 
cient — impressive and ele- 
gant without being opulent. 
The marketing challenge lies 
in surmounting the stigma of 
opulence attached to.the big 
corporate headquarters built 
in the ’80s, convincing a 21st 
century user that this building 
can respond effectively to 
21st century business chal- 
lenges.” 

Watts was brought into the 
marketing program through 
IBM's broker, who felt promo- 
tion of the facility's architec- 
tural caliber would enhance 
their efforts in the corporate 
real estate community. Watts 
recently worked with Build- 
ings Magazine to place a 
story, including a cover shot 
of the building, to communi- 
cate this message. 

“The credibility of media 


Watts: PR for architects. 


coverage is what makes it a 
unique kind of promotion tool. 
Particularly in architecture, 
where ‘what you see is what 
you get,’ media coverage be- 
comes extremely important. 
In this case, media endorse- 
ment of the architectural bene- 
fits of IBM’s building will en- 
hance the direct sales mes- 
sage from the broker.” Watts 
contributed to the copy in- 
cluded in the broker’s sales 
brochures. 

Closer to Princeton, Watts 
worked with the Peddie 
School in Hightstown to honor 
alumnus Ambassador Walter 
Annenberg at the 1992 
ground breaking of a new li- 
brary he funded. “In addition 
to creating an event the Am- 
bassador would enjoy and 
feel honored by, we wanted to 
use the opportunity to posi- 
tion the school in the forefront 
of discussion on the future of 
education in America,” Watts 
says. “So in addition to a gala 
dinner we developed a sym- 
posium of national educa- 
tional leaders on the pros and: 
cons of an extended school 
year. Former governor Tom 
Kean moderated. 

Other clients include the 
American INstitute of Archi- 
tects (AIA) in New Jersey, 
Rothe-Johnson Associates, 
Michael Landau Associates, 
p.a./Architects, Construction 
Data Corporation and the 
American Montessori Society. 
The Hillier Group, for whom 
Watts worked before starting 
her company, was her first cli- 
ent. 

For Dunham Construction, 
Watts created a complete 
identity program that helped 
this small residential construc- 
tion company market itself 
when the bottom dropped out 
of the real estate market. 

The materials of public rela- 
tions — brochures, direct mail 
pieces, publicity, and advertis- 
ing — must be driven by a 
Strategy that is sensitive to 
the competing agendas and 
concerms of any client. The 
Watts Partnership's success 
in balancing these factors has 
helped create ways of articu- 
lating client identities that are 
appropriate, effective, and 
lasting. 

The Watts Partnership, 12. 
Vandeventer Avenue, a 
Princeton. 609-497-0200; fax, 
609-497-4615. | <a 


Continued from page 1 
of the Special Section 


three specialities. We provide guid- 
ance for end users who are either 
automating for the first time or up- 
grading existing hardware and soft- 
ware. We provide on-site training 
for all Windows based applications, 
for executives and administrative 
personnel on either an individual or 
group basis. We can also create 
professional graphic presentations 
for any type of business event. 
These presentations provide a dy- 
namic way of sharing information. 


"DTP Services 


_ Graphic Connexions Inc., 10 Abeel 
Road, Cranbury 08512; typeset- 
ting, design, postscript service bu- 
reau, high-resolution imaging to 
paper or film, plus color, B/W scan- 
ning, computer illustration, trap- 
ping, and vinyl lettering. Founded 

: 1974. Kenneth Silver, vice presi- 
dent. Staff Size: 14. 


609-655-8970 609-655-0612 


Graphic Connexions Inc. provides a 
wide range of desktop publishing 
services. Specific services: design, 
typesetting, photostats, black & 
white or color scanning, high reso- 
lution imaging to RC paper or film, 

' 1200-3000 DPI, desktop trapping, 
computer illustration, Cyclone color 
prints, Color coping on a 550 
Canon copier, Vinyl letterin, 24 hour 
BBS, two shift operation plus pick- 
up and delivery available. 


Impact Images, 3490 Route 1 North, 
Building 15, Princeton Service 
Center, Princeton 08540; service 
bureau specializing in color output 
from Mac or IBM computer disks. 
Founded 1991. Robert Figular, 
president. Staff Size: 4. 


609-951-9200 609-951-0729 


Impact Images provides on-demand, 
four-color, digital printing services 
to the Delaware Valley business 

and consumer community. With its 
sophisticated Fiery system, and 
large-format Cactus output, Impact 
allows users to print sophisticated 
graphics directly from their com- 
puter disks. This intensely custo- 
mer focused organization supplies 
many of the region’s leading corpo- 
rations with on-demand, slide pre- 

} sentations, poster boards, flip 
charts, and more. The winning em- 
phasis is on enhanced quality, turn- 
around time, and cost savings. Call 
800-847-8290. 


Graphic Arts 


Baum Design Studio, 812 Route - 


206, Princeton 08540; advertising 
and graphic design. Founded 1989. 
Chuck Baum. Staff size: 3. 
609-921-0609 609-921-0686 
Graphic design, advertising firm spe- 
cializing in high quality, high perfor- 
] mance advertising and marketing 
collateral. Brochures, sales kits, 
print ads, promotions and 35 mm 
slide presentations that get your 
product and service moving in the 
marketplace. Call us today for our 
free high performance T-shirt offer. 


Golden Associates, 812 State 
Road, Suites 204-206, , Princeton 
08540; advertising and graphic de- 


/ sign, print and video. Founded 
1979. Vincent Golden, art director. 
Staff size: 2. 


609-252-9770 609-252-9772 


Are you still using dull, static slides in 
your business presentations? 
Slides in motion will make your 

message stand out above all the 
other information competing for 
your audience's attention. SIM can 
be viewed on a computer screen, 
one-one-one, or projected for 
groups. Slides in motion adds ani- 
mation, graphics, text that moves, 
and spot sound to your slide pre- 
sentation. Call for Demo! 


Michael Graphics, 11 Terminal 
Road, Box 7445, New Brunswick 
08902. Michael Caruso Sr. 

} 908-846-8680 908-846-3490 
Professional printing services with 
Heidelberg 1, 2. and 4 color presses 
to 40 inches. Now offering complete 
desk top publishing capability with 
the latest color imagesetter. Ready 
to serve any printing requirements 
for business operations and mar- 


keting communications, Experi- 
ence and attention to detail assure 
your satisfaction. One stop. Full 
Service. Total quality. 


Panther Programs, 141 South 
Maple Avenue, Basking Ridge 
07920. Founded 1990. Timothy 
Atkins, president. 


908-766-1978 908-766-2274 


Panther Graphics is a computer 
graphics design studio located in 
historic Basking Ridge. We offer 
complete in-house creative design 
and layout services for brochures, 
logos and ads. We specialize in 
business communications and pro- 
motions to get your message 
across. “Changing the way people 
look at your business”, Timothy 
Atkins, President 


Visual Media Group, 90 Jersey Av- 
enue, New Brunswick 08901. 
Roger J. Mauro. 


908-249-2111 908-247-5968 


Designers and producers, we are in 
the business of helping people 
communicate more effectively. We 
do this through the cost-effective 
development of slides, print, multi- 
media, multi-image and video. Our 
experienced, award winning team 
has been in the industry since 1979. 
We also specialize in slide imaging 
from platforms such as Macintosh, 
IBM PC and compatible, Au- 
tographix, Amiga, Next, and many 
stand-alone workstations. 

Work Smart Design, 24 Main Boule- 


vard, Trenton 08618; corporate 
technical. design. Founded 1992. 


Naomi Drexler. 
609-882-7595 609-882-3134 


Graphic design for technical corpora- 
tions. We design and produce bro- 
chures, advertisements, in-house 
communications, logos, sales liter- 
ature, and “spec” sheets. Work 
Smart Design wants your input. We 
will inquire about your marketing 
niche, target market, competition, 
and marketing goals. Our clients 
get great response from the mate- 
rial produced because of this thor- 
ough process. Our Clients receive 
personal, high-priority service and 
a quality product produced within 
budget. 


Mail Services 


SHM Mailers, 39 Everett Drive, 
Building D, Box 7696, Princeton 
08543-7696; full service direct mail 
company. Founded 1978. Patti A. 
Lang, president. Staff Size: 55. 


609-799-1717 609-799-9613 


Full service direct mail company with 
over 15 years of industry experi- 
ence. Mailing services offered in- 
clude labeling, inserting, all postal 
presorts, ink jet addressing, auto- 
matic wafer sealing, live stamping, 
hand assembly and fulfillment. 
Computer services provided are : 
data entry, list. maintenance, mail 
optimization, list production and 
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Computer Graphics 


Brochures, mailers, 
Training manuals, 
Presentation materials, 
Business cards, Letterhead, 
Award Certificates; typeset 
to your specifications and 
ready for printing. 


Quadel Business Systems. 
Princeton Jct, NJ 
(609) 799-1332 


TRI-STATE PRINTING 


| 1-800-645-3698 | 


-FREE PICK-UP & DELIVERY- 


, iw* 
Envevores - BLACK or BLuEe INK 


#10 White 


$49/M 
What Are You 
Paying? 


All Prices Discounted Including 
Booklets & Brochures. 


* Price subject to suitability of artw ork 


: 


services compelling. 


_ It’s worth a call. 


Writing worth reading. | 


Discover Mardi Considine for your next communications project. 
You'll soon learn what some of America’s smartest businesses 
already know. Her ads, brochures, speeches and promotions 


understandable, products and 


produce results because she makes complex ideas Ne / 


Phone 
Call 


| Send |nfo | 


[ ig 
Send Info 


mee. 
to Prospect B Dack 
| | 


Second 


1 fared 
| Meeting (Meeting 


oe 


Reschedule 
Demo 


Frei. 
Presentatim 


= oe 
Reorganization | 


get the runaround. 


PRINCETON 
INTERACTIVE 
- COMMINICATIONS 


COUNTERACTIVE fe 


Close More ie. In Less Time 


With Interactive, Multimedia Diskettes. 
| Think about your toughest prospects, and 


Imagine If You Could: 


m Engage them for 20—30 minutes; 

m Keep them entertained, yet focused 
on your product or service; 

w Tailor the information to their 


What does it take to close a sale — before ~ 
the people you first meet move on and 
priorities change? Playing by the rules? 
Hardly. In fact, if you still are, you're 
inviting frustration and average results. 
Who says it has to be that way? 


Right now, there are tested, affordable, 
interactive solutions — interactive catalogs, 
laptop presentations, P.O.S. kiosks, 

trade show demonstrations — designed 

to help you get the decision before you 


5 Vaughn Drive Princeton, NJ 08540 
An affiliate of Princeton Direct, Inc. 


individual needs; 


m Clearly differentiate yourself from 


the competition; 


m Make your best presentation, 
without ever giving it? 


You'd probably be shortening your sales 
cycle and selling more. All the more reason 
to get started... today. 


Reserve Your Free Sample Diskette 
And See What Selling 
The Interactive Way Can Be Like. 


CALL 609-520-1325 


INTERACTIVE? 
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laser personalized letters/enve- 
lopes. SHM Mailers strengths are 
personalized service, attention to 
detail and postal service expertise. 


Aurora Marketing Management, 
210 Carnegie Center, Suite 101, 
Princeton 08540; telemarketing de- 
sign and training, market research. 
Founded 1986. Doreen V. Blanc, 
president. Staff Size: 5. 


609-520-8863 609-921-3105 


Customized market research and 
business-to-business tele-sales/in- 
side sales consulting services to 
organizations and companies 
wanting to create or sustain profit- 
able alternative sales channels. 
Emphasis is on in-house develop- 
ment with attention to customer re- 
tention. Services: marketing/com- 
petitive analysis research; 
setting-up inside sales; custom-de- 
sign training for field sales, inside 
sales/tele-sales on needs assess- 
ments, communications skills, di- 
rect sales/sales support tech- 
niques, team-building in alternative 
sales channels, and survey re- 
search tele-skills 


Glenn Long & Associates Inc., 370 
Wall Street, Research Park, , 
Princeton 08540; creation and im- 
plementation of medical marketing 
communication programs. 
Founded 1990. Glenn L. Long, 
president. Staff Size: 3. 


609-924-7720 609-924-5906 


Dedicated to the creation of market- 
ing programs for products or orga- 
nizations within the health care in- 
dustry. Our programs are all 
designed to inform and educate 
your target audience as to the ben- 
efits of your health care product or 
organization. Specific programs in- 
clude: Publications (journals, 
newsletters); educational video 
programs; infomercials; medical 
symposia, and computer-based 
educational programs. 


InterComm Inc., 30 Dundee Road, 


Kendall Park 08824; business and 
high tech advertising, brochures, 
PR, mail, speeches, presentations 
— consulting, projects, or complete 
programs. Founded 1992. Thomas 
V. Lento, president. Staff Size: 2. 


908-940-0545 908-297-6475 


Full-service marketing communica- 


tions for the U.S. and Japan. The 
company’s principals have exten- 
sive experience in high-tech and 
industrial product areas - advanced 
materials, biotech, chemicals, 
computers, telecommunications, 
environmental, laboratory, ma- 
chinery, medical/surgical, plastics, 
etc. Services include strategic 
counseling, ad programs, PR, di- 
rect mail, newsletters, sales litera- 
ture, cross-cultural business com- 
munications. Bilingual staff helps 
clients deal with Japanese busi- 
ness partners. Clients range from 
entrepreneurial to Fortune 50 firms. 


Market Entry Inc., 18 George Davi- 


son Road, Cranbury 08512; strate- 
gic marketing for launching and re- 
positioning products, services, and 
companies. Founded 1982. Kath- 
erine Kish, president. Staff Size: 4. 


609-799-8898 609-799-9468 


Strategic marketing and sales con- 
sulting firm specializing in launch- 
ing and/or repositioning products, 
services and companies. Market 
Entry provides clients with exper- 
tise in strategic planning, market 
research, product evaluation, mar- 
keting and sales. Market Entry’s 
direct marketing division concen- 
trates on placement of clients’ prod- 
ucts on television shopping net- 
works and in national catalogs. 
Market Entry has launched new 
companies and products for the 
Fortune 500 and independent start- 
ups. - 

Princeton Interactive Communica- 
tions, 5 Vaughn Drive, Suite 119, 
Princeton 08540; interactive bro- 
chures and sales presentations de- 
livered on disk, affiliated with 
Princeton Direct. Founded 1993. 
Larry Trink, president. Staff Size: 3. 


609-520-1325 609-520-0695 


Photography 


Services 


The Leigh Photographic Group, 51 


Everett Drive, Building C, Box 269, 
Princeton 08542-0269; complete 
photographic service with staff 
photographers and custom labora- 
tory, 800-354-3839. Founded 
1945. Peter Dawson, vice presi- 
dent and operating officer. Staff 
Size: 20. 


609-799-8880 609-799-8673 


Complete photographic service spe- 


cializing in Photography geared to- 
ward the corporate community. The 
firm consists of the Leigh Custom 
Photographic Laboratory and 
Leigh Photographs. 


The custom laboratory processes 


color and black and white film 
prints, display transparencies, 
slides, duplicate slides, copy pho- 
tographs, and other photographi- 
cally related projects. Leigh Photo- 
graphs, with a= staff of 
photographers, handles architec- 
tural, industrial, aerial, commercial, 
corporate portraiture, and public re- 
lations. 


Established over 45 years ago, the 


Leigh Photographic Group contin- 
ues to expand along the Route 1 
corridor with the addition of Q-Lab, 
Kodak-endorsed processing, and 
Lasermaster 36-inch wide photo- 
graphic quality digital prints. 


Printing and 


Copying 


AlphaGraphics Printshops of the 
Future, 4095 Route 1, South. 


Brunswick Square, Suite 28, Mon- 
mouth Junction 08852; state-of- 
the-art Macintosh desktop publish- 
ing (full and self service), printing, 
and copying, including color and 
large-scale. Founded 1988. Mela- 
nie DiCicco, manager. Staff Size: 
15. 


908-329-8900 908-329-8907 


Offering services to support presen- 


tations on paper. Offset printing, 
electronic copying in black and 
white or color, binding, laminating, 
mounting, special presentation 
folders. Fast turnaround, working 
seven days a week. Staff designers 
can enhance your message, work- 
ing from disk or faxed copy. Repre- 
sentatives will come to you to pick 
up and deliver, and consult on your 
best approach. Standard business 
and personal printing, newsletters, 
resumes, etc. 


Public Relations 


ads Public Relations and Market- 


ing, 50 Lochatong Road, Trenton 
08628; public relations and market- 
ing of professionals, consultants, 
and closely held companies: bro- 
chures, marketing plans, logo de- 
velopment. Founded 1988. Arlene 
D. Schragger, president. 


609-882-4586 609-895-1011 


Specializing in marketing strategies 


for professionals, consultants and 
small busineses, client newslet- 
ters, media coverage, brochures, 
special events, seminars, direct 
mail, articles created and placed, 
display ads, press releases, all 
phases of new business launches. 
By getting to know you and your 
company’s needs, | can provide 
personal, prompt service within 
your budget guidelines. 


Kirkpatrick North Associates Inc.., 


14 Wall Street, Princeton 08540; 
marketing communications, media 
relations, speech coaching. 
Founded 1993. Meg North, owner. 
Staff Size: 3. 


609-252-0055 609-252-0010 


Organizations seeking publicity, 


through feature article coverage, 
newsletters, special events, or 
other vehicles, should consider the 
Princeton-based Kirkpatrick North 
Associates. The public relations 
firm offers media relations, press 
materials, media coaching, and 
speech writing and coaching. A 


unique offering is the company’s 
public relations training program, 
which includes a half-day of train- 
ing, sample materials, and consul- 
tations, designed for small busi- 
ness owners seeking to learn how 
to publicize their businesses. For 
more information, call 609-252- 
0055. 


Phyllis Spiegel Associates, Box 
243, Plainsboro 08536-0243; 
media relations and writing ser- 
vices. Founded 1984. Phyllis Spie- 
gel, president. Staff Size: 2. 


609-799-9636 609-799-5455 


Thirty years in PR and journalism. 
Clients: Matrix Development 
Group — since 1989; New Jersey 
Pharmaceutical Assn., Weingarten 
Siegel Home Builders, UMDNJ, 
dozens more. Consultant to major 
ad agencies — including Keyes 
Martin, Dana, Gillespie, Barish As- 
sociates. Creative thinking, the 
right contacts and lots of action 
define your image, your product, 
your message — and convey it to 
your relevant worlds through the 
media. 


The Watts Partnership, 12 
Vandeventer Avenue, Princeton 
08542; strategic planning, media 
relations, brochures, direct mail, 
special events, conferences, spe- 
cialists in education, design & con- 
struction. Founded 1990. Katha- 
rine Watts, principal. Staff Size: 2. 


609-497-0200 609-497-4615 


Marketing communications services 
including strategic planning, media 
relations, brochures, newsletters, 
special events. Specialist in archi- 
tecture, interior design, construc- 
tion, education. Client experience 
includes |.B.M. Real Estate Ser- 
vices, American Institute of Archi- 
tects/NJ, Construction Data Corp., 
Dunham Construction, The Hillier 
Group, Michael Landau Associ- 
ates, Rothe-Johnson Associates, 
Schmitt Anderson Architects, 
Peddie School, American Montes- 
sori Society. Firm principal Katha- 
rine Watts has 20 years experience 
in communications in travel/tour- 
ism, consumer products, education 
and the design professions. 


on our new Canon Color 
Bubble-Jet Copier. 
Produce vivid 22” x 33” 
copies in just minutes 


at substantial savings. 


Color Output for | 
Your Creative Input 


Get The Big Picture 


with “over-sized” printing 


Color 
Overheads 


What the Digital Revolution Looks Like 


Give us a Call at 800-847-8290 


Princeton Service Center, 
3490 US. Route 1, Building N° 15, Princeton, NJ 08543 
Conveniently located across from Staples and Pathmark 
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